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About Web Adept

• Digital Marketing Agency

• Established in 1997

• St Davids|Cardiff|Hereford|London 

•         @WebadeptUK

www.webadeptuk.com 

2

http://www.webadeptuk.com/


Today’s Speakers – Angus Findlay

• Web Adept Founder & CEO
• Scotsman/Liverpudlian  
living in St Davids!
• Ex Kayaking/Canyoning 
Pro/Guide 

@angusdfindlay

angus@webadept.co.uk
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What we’ll cover

Fundamentals of SEO
Keyword Research

On-page optimisation

Off-page optimisation

Technical SEO

Analytics and reporting

Local SEO
Content marketing
SEO tools



Fundamentals of SEO



This is your new business card…



Overview of SEO

● SEO is the process of optimising to 

improve its ranking and visibility in 

search engine results pages.

● Crucial component of digital marketing,

as search engines are the primary 

way people find info.

● SEO helps businesses/organisations to 

improve their online visibility.



How Search Engines Work
● Search engines use spiders or crawlers to 

discover and index web pages.

● Algorithms analyse and rank 

indexed content based on relevance 

and authority.

● Search engines retrieve the most 

relevant results from their index when a 

user searches for information.

● SEO optimises web pages to meet criteria 

used by search engines to rank pages 

higher and attract more traffic.



Intro to SEO



Inbound Marketing
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Elements of SEO

Keyword research On-page optimisation Off-page optimisation

Content creation Technical optimisation



There are good and bad ways to 
do SEO. Techniques are 

sometimes referred to as: Black 
Hat, White Hat and Grey Hat



Keyword 
Research



Keyword research

● Keyword research identifies relevant 

keywords and phrases people use to 

search for your website's content.

● Effective research helps you understand 

your audience's needs and create 

relevant content.

● Consider search volume, competition, 

and relevance to your audience when 

researching keywords.



Keyword research tools



Where do these keywords go?

● Headings
● Titles
● Meta descriptions
● Body content

But make sure you’re not 
“keyword stuffing”



On-page optimisation



On-Page Optimisation

● Refers to the process of optimising 

individual web pages to rank higher and 

earn more relevant traffic in search 

engines.

● Focuses on optimising elements such as

content, HTML code, and images on a 

page to make it more search engine 

friendly and user-friendly.



Page Optimisation



Image Optimisation



On-Page elements

● Title tag: the title of the page that appears in search engine results pages 
(SERPs) and the top of the browser window.

● Meta description: a brief description of the page's content that appears in SERPs.
● Headers (H1, H2, etc.): the headings that divide the content on the page 

into sections.
● Content: the text, images, and videos on the page that provide information to 

users.
● Image optimisation: optimising the images on a page to make them more 

search engine and user-friendly.
● Internal linking: linking to other relevant pages on your website to help 

users navigate and provide additional information.



Analysing your on-page SEO



On-Page best practices

● Use keywords strategically in your title tag, meta description, headers, and
content.

● Write high-quality, unique, and valuable content that satisfies user intent.
● Use headers to organise your content and make it easier to read.

● Optimise your images by compressing their size, using descriptive file
names, and adding alt tags.

● Use internal linking to help users navigate to other relevant pages on your
website.

● Make sure your website is mobile-friendly and easy to navigate on all
devices.



Off-page optimisation



Off-Page Optimisation

Off-page optimisation refers to the 

actions taken outside of your own 

website to improve its ranking in search 

engine results pages (SERPs).



Backlinks

Backlinks are one of the most 

important off-page optimisation 

factors. They are links from other 

websites that point to your website. 

Google and other search engines see 

backlinks as a signal of trust and 

authority.



What to do when you have toxic backlinks



Guest blogging

Guest blogging is a strategy where you 

write content for other websites in your 

industry, and include a link back to your 

website in your author bio or within the 

content itself. This can help increase your 

visibility and attract more traffic to your 

website



Social media

Social media is another important

off-page optimisation factor. It can help 

increase your brand visibility, attract 

more traffic to your website, and even 

generate backlinks.



Local SEO

Local SEO is a type of off-page 

optimisation that focuses on optimising 

your website for local searches. This 

includes listing your business in local 

directories, getting listed in Google My 

Business, and building local citations.

Source: AHRefs



Technical SEO



Site speed

● Site speed is how quick your website loads, 

it's an important factor in SEO.

● Search engines prioritise fast-loading

websites in their search results because they 

provide a better user experience.

● Slow-loading websites can lead to high

bounce rates, lower user engagement, and 

lower search engine rankings.



Site speed: what can we do?

● Use tools to find out site speed and 

diagnose issues. A good one is 

GTMetrix.

● Compress images and other media

● Optimise your website's code

● Use a content delivery network (CDN) 

to serve content from servers closer 

to your users.



Crawlability

Search engines need to be able to 

crawl your website's pages to 

understand its content and index it 

properly. Technical SEO factors that 

impact crawlability include:

● robots.txt files (/robots.txt)

● Sitemaps

● URL structure.



Top tips for URL structure

1. URLs should accurately reflect the content of the page and include

relevant keywords.

2. A consistent URL structure across your website helps users and search 

engines understand the organisation of your content.

3. Shorter URLs are easier to read and remember.

4. Hyphens can improve readability and help search engines understand

the meaning of the URL.

5. Use canonical tags to indicate the preferred version of the content.

6. URLs should be user-friendly and easy to remember and share.



Mobile friendliness



Analytics & reporting



Google Analytics

Perfect for seeing how people reached your site and how they 

interacted with it.



Search Console

Best for analysing what keywords you show up for, average positions 

and what pages show up for each keyword.



Self Website Audit & Customer Behaviour

● Hrefs
● Websitegrader

● Hotjar



Local SEO



Local SEO

● Local SEO focuses on optimising 

your website and online presence 

for local search results.

● Important for businesses that

rely on local customers, such as 

brick-and-mortar stores, 

restaurants, and service providers.

GMB/Bing Business Places/Apple Maps



Local Keywords

You can use location-based 

keywords in your website's 

content and meta data to signal to 

search engines that your business 

is relevant to local searches.



Google Business Profile

You can use tools like Google My 

Business to create a profile and 

ensure your business information is 

accurate and consistent across the 

web.



Content 
marketing



Content marketing

Content marketing is a strategic approach 

to creating and distributing valuable, 

relevant, and consistent content to attract 

and engage a clearly defined audience.

The goal of content marketing is to drive 

action by providing useful and informative 

content that builds trust and loyalty with 

your audience.



Benefits of content marketing

● Increased brand awareness and 

visibility

● Improved search engine rankings

● Enhanced engagement and 

loyalty

● Higher website traffic volumes

● Cost-effective marketing strategy



Content ideas

● Blog posts

● Infographics

● Videos

● Social media posts

● E-books and whitepapers

● Podcasts

● Webinars

Source: ChairOffice



Content promotion

● Social media promotion

● Email marketing

● Influencer outreach

● Paid promotion

● Search engine optimisation.

Source: Neil Patel





Summary

● Who is your Audience? - Decision maker?

● What words would they use to find you on Google?

● What do they want to see?

● Why should they use you?

● Calls to Action - Trial today / Taster Session / Professional / Safe

● Testimonials

Source: Neil Patel
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